the passing of time. This has occurred despite efforts to integrate into the modern united
Germany. So what does this mean for contemporary German society? The importance of an issue such as Ostalgie, and remaining complaints with the integration is that this shows to a moderate extent the limitations of Germany's work to integrate the former East Germany and East Germans into a unified Germany with a market-based economy. This represents an unfinished task on the part of the contemporary German government in integration. This paper will be divided into four sections, beginning first with a history of the development of the East German identity and continuing to show its evolution throughout the rule communist regime and the collapse of the government. This will be followed with an analysis of the modern trend of 'Ostalgie', and will conclude with an analysis of the resulting impact this has on our understanding of the integration process of the formerlycommunist East Germany into the unified state and market-based economy of Germany.
Development of the East German Identity:
The development of the East German identity began almost in earnest with end of the Second World War and the division of Germany into zones of allied occupation. The Soviet Union took control of the occupation zone in the north east of the country, and began work establishing a Soviet-friendly administration. At the beginning of the occupation by the Allies, German towns and cities were in absolute ruin, with cities such as Dresden and Berlin completely reduced to rubble. To complicate matters, by 1946 there were nearly three and a half million refugees that had arrived in the Soviet zone 1 . Many of these were ethnic Germans from the Baltic States, Russian territories, and from former German lands that had been ceded to Poland. In addition to these people were many Socialists, Communists, and 'fellow-travellers' who had been living in Moscow, and whom the Soviets had brought back to form the new German government. As a result of both Soviet demands for war reparations and the lack of initial assistance provided, a series of food shortages and rationing were widespread. These would last until the 1960s when rationing was eventually lifted by the East German government 2 . In 1946, under the auspices of the Soviet Union, the Communist Party of Germany (KPD) and the Social Democratic Party of Germany (SPD) merged into the Socialist Unity Party (SED), which would maintain control over the state for the next forty years. During their time in power, the SED would seek to develop German society into a 'society of workers and peasants', working to develop the East German identity through propaganda, youth programs, the reconstruction of German cities, and control of media. This control and identity would be maintained through the construction of the Berlin wall and the Inner German Border (IGB).
Among the farthest reaching of the programs initiated by the East German government were the social programs regarding the 'youth' and the life of East German families. From the beginning of East Germany, the SED sought to create the 'socialist personality', officially described as "an all-round, well-developed personality, who has a comprehensive command of political, specialist and general knowledge, possesses a firm class outlook rooted in the Marxist-Leninist world view…" 3 . This was enshrined in the major youth organisations of the Free German Youth (FDJ) and the Pioneers, which existed throughout the years of East Germany's existence. In addition, legislation and new ideology were introduced to direct the role of the nuclear family in society. Under the East German government, the family was interpreted in socialist terms as an integral cell in the 'collective socialist whole' 4 . Legislation was introduced by the East German government to control and 'liberate' the family. This included a secularization of the concept of marriage and easier access to divorce for couples. One of the adverse effects of this was a divorce rate higher than that of the west, with 38% of new marriages ending in divorce 5 .
In the years following the creation of the East German state, reconstruction and the return of many socialists from abroad to Germany would work to create the more visible forms of a distinctive East German identity, such as the arts, architecture, and media. In regards to architecture, the destruction of major German cities such as Berlin gave many architects the ability to "cast off the shackles of the past and create a new city" One of the greatest factors that influenced the development of a separate East
German identity was the construction of the Berlin Wall in 1961 and the border defences along the IGB for the purpose of curbing the exodus, or 'brain-drain', of skilled East
Germans to West Germany that had been occurring in the country since the mid-1950s.
The Berlin Wall not only served to physically separate the East Germans from western media, but also served in of itself as a symbol of East German identity. In both a geographical and cultural sense, the wall served to eliminate the previously 'neutral' 9 and blended boundaries that had existed between the occupied zones of Germany. This was soon Germans, where the difference was described as: "Whereas West Germans could refer to certain products by their brand names…East Germans would describe their function" 19 . In a negative light, the former East Germans were often "projected as ignorant and foolish by western German discourses for being seduced by the fancy packaging of western goods" 20 .
The resulting differences and mistrust between the East and West Germans resulted in an outcome of neither group feeling greatly connected to each other. As one German author writing at the time described it, "It will take us longer to tear down the Wall in our heads than any wrecking company will need for the Wall we can see". 21 It is into the midst of this economic and social adjustment that the trend known as 'Ostalgie', the nostalgia for things familiar from the former East Germany, begins to take shape. and alcohol, of which the majority of these brands were revived at the end of the 1990s.
Other examples include the fading symbols of East Germany, such as the hat-wearing traffic light figure known as the Ampelmännchen, and the nationally produced car, the Trabant. In this sense, this nostalgia is less so for the life that many people once had within East Germany, and more so is a 'modernist nostalgia' or a "longing for the fantasies and desires that were once possible in that past". 22 In the case of many of these brands and products, they had previously disappeared during the re-unification as a result of the nationalisation and closing of these businesses.
Strangely enough, and despite the original state-owned nature of these brands and symbols, their revival can also be put down to the nature of the new market-economy of Germany, not just to the nostalgic desires of former East Germans. For example, the campaign in Berlin that was responsible for the survival of the Ampelmännchen at many of the traffic stops in East Berlin consisted of mostly citizens of West Berlin, who use the icon as the basis of their Ostalgie product line 23 . This shows that though the Ostalgie trend is targeted mainly at former East Germans, it is a trend that ultimately encompasses both
Germanies. In addition, Ostalgie served to change the concept of what is 'echt' (real), and 'ersatz' (substitute) for East Germans. During the existence of East Germany, the term 'echt' was used to describe the products of West Germany, which were considered by the East Germans to be the 'real' product 24 . However, shortly after reunification, the definitions of 'echt' and 'ersatz' began to change as a result of the introduction of "unscrupulous salespersons, scams, and the planned obsolescence of glitzy products" from West former East Germany into a unified German society. As had been discussed earlier in the paper, when the country unified in 1990 and many Germans travelled across the IGB for the first time, the initial social differences and mentalities were shown to be much greater than had been initially anticipated. In the years post-unification, the East and West Germans began to think of each other as almost different peoples, with different social behaviours. 
Conclusion:
In conclusion, the development of the East German identity, and later the 'Ostalgie' have been able to make a resurgence in the last decade. This has emerged as a result of the indoctrination on the part of the East German government, the economic divides and prejudice of the East German identity, and the novelty of East German culture as a result of the passing of time. For nearly forty years the East German government was able to control most of the media inside the country, particularly after the construction of the Berlin Wall and IGB. Through the control and management of the youth and family, they were able to establish a separate East German mindset, separate from that of West Germany. In the years after the fall of the Berlin Wall, and the reunification of Germany, the East German identity persisted among many former East Germans. This came as a result of the poorer economic conditions, such as high unemployment-rates and low wages, and as a result of the prejudice that existed among many West Germans towards those from the former East Germany. The resulting novelty and romanticized memories that came from many of the brands and symbols from East Germany resulted in the rise of the trend of 'Ostalgie' in much of the former East Germany, though the trend is not directly political. The implications of the rise of 'Ostalgie' and the resurgence of the East German identity for contemporary and future Germany are that they have shown that there have still been many shortcomings in the integration of East Germany into a unified German state. Though the physical walls came down nearly two decades ago, high unemployment, an aging population, low wages, and the remaining negative opinions of those from the former East Germany demonstrate that complete integration still remains unfinished.
